‘Paste it

 online advertising kit

Paste

Home to the savviest, most
engaged, music-loving,
pop- culture audience on
the web.
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WEBSITE

THE LEADING DAILY NEWS
WEBSITE FOR DISCERNING POP
CULTURE LOVERS - COVERING
MUSIC, FILM, VIDEO GAMES, TV
AND BOOKS.

Magazine.com

MAGAZINE

OUR NEW WEEKLY DIGITAL
MAGAZINE APP, FEATURING
LONG-FORM FEATURES,
REVIEWS, COLUMNS, EXCLUSIVE
VIDEO & THE PASTE SAMPLER
(MP3 DOWNLOADS).
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‘THE BEST

( AMONG AMERICAN
MUSIC TITLES.

- THE WALL STREET JOURNAL

N

PASTE BRINGS TOGETHER

THE BEST ELEMENTS
OF THE MAINSTREAM AND

INDIE MUSIC PRESS.

- UTNE READER

' AMERICA'S FINEST
ROCK-MUSIC MAGAZINE.

- THE CHRISTIAN SCIENCE MONITOR

)

fWELL-ROUNDED,‘
INTELLIGENT,

- USA TODAY

A WELL-RESPECTED,

ICONIC BRAND.

- MASHABLE

\

HIP.

- CHICAGO TRIBUNE

50 BEST MAGAZINES
(PASTE #21)




. ouraudience

DEMOGRAPHICS

PasteMagazine.com is the daily online source for music, film and culture. With breaking news,
downloadable content, blogs, features, List of the Day, Best of What's Next and more.

Young, educated, affluent

GENDER TARGET AGE AVERAGE HHI EDUCATION UNIQUE MONTHLY

63% Male 21-34 $93,229 63% College MONTHLY PAGE VIEWS

37% Female MEDIAN HHI Degree VISITORS 4.5 Million
$71,856 38% Post- 1.4 Million +

Graduate Work

A Cornell University study named Paste’s Twitter account the #61 most influential. Paste is the #2 music
magazine on Facebook. Follow @pastemagazine

M

Twitter: As of February, 2012 we Facebook: As of February, 2012 we . Newsletter: Our emailnewsletters,
have over 121,000 followers. : have over 38,000 fans. Postings to : the Paste Lifeline & This Week at
: our Facebook pages spread virally : Daytrotter, combine to reach over
very quickly. Over 4,000,000 : 105,000 opt-in readers.

monthly impressions.




a tas temakzny audzence

SAY “PEOPLE OFTEN COME TO
ME FOR ADVICE ON CULTURE,
MUSIC, FILM, BOOKS, FASHION.”

Y,
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Our fans are....

extremely engaged
with us

62% look to us as their
primary way to keep up
with music

6.4 average monthly
web visits

6 average monthly listens

to music on our sites

active pop culture
lovers

100% listen to

new music

40+ annual individual
purchases of music,
DVD, videogames

and books

78% buy legal, digital
music (67% buy CDs)
93% buy

physical books

ready to try
vour product
(if they haven’t
already)

42% have or plan to
purchase an iPhone
74% have or plan to
purchase any smartphone
34% have or plan to

purchase a tablet computer

43% have or plan to
purchase a Wii

29% have or plan to pur-
chase a Playstation

82% are likely to purchase -

or interested in an
alternative-fuel vehicle

beverage lovers

75% regularly drink beer
60% drink domestic
craft beer

75% regularly drink wine
65% regularly drink
liquor/spirits

—

Source: 2011 Paste Reader
Survey - 7,387 respondents.
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run of site unzts

a
We accept ALL FORMS OF RICH-MEDIA UNITS INCLUDING:

e expandable display units e synched rich media-units
 in-banner video e other customizable opportunities

STANDARD & STRATEGIC ADVERTISING”

CREATIVE GIF/JPG RICH MEDIA ANIMATION

SIZE FILE SIZE FILE SIZE TIME LOOPING
LEADERBOARD 728 X 90 20K 30K 115 3
SKYSCRAPER 160 X 600 20K 30K 15 3
MEDIUM RECTANGLE 300 X250 30K 40K 15 3
HALF PAGE 300 X600 35K 40K 15 3

*REFER TO THE FOLLOWING PAGES FOR LAYOUT SAMPLES




run of site units
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The strongest impact you can make is through
a custom skin of the Paste website.

N i
i sl Frigmian
Best of What's Next: Kurt
Vile

T g Sy T pap———

Make a bold statement with a 100% share-of-voice of all ad units
on the Paste homepage—can be combined with a site skin for
maximum impact.

SUPER HEADERS

996x200

Best of What's Next: Kurt
Yile

B . el R L

Dominate the top of any page with a 996x200 “Super
Header” which contains an option for video streaming.

SECTION SPONSORSHIP

996x200

. .

100% share of voice within a targeted section of
PasteMagazine.com—such as music, books, games, TV or film.
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IT'S A FUNDRAISER

BACKYARD GAMES AND ACTIVITIES ALL WEEKEND I.OHGI

WA NEN

" SEPTEMBER 24 & 25"
. FRGWS;M'WO“ MA

A FUNDRAISER TO HELP KIDS
OVERCOME LIFE-THREATENING CHALLENGES

T THERETS AND BECOME A FUNMDRAISER

FEATURING

RAY LAMO NTAGNE
THE AVETT BROTHERS
MICHAEL FRANTI & SPEARHEAD

THE LEVONBRANDIROBERT
HELM BAND CARLILE [RANRRHEH
MARTIN SEXTON|INGRID MICHAELSON

RAPHAEL SAADIQ | THE HOLD STEADY
MACEO PARKER | THE DIRTY DOZEN BRASS BAND

TRISTAN PRETTYMAN [ THE RY AN MONTELEAU BAND
IEE AV | DWVGHT AND NICOLE | JENNY DEE AND THE DEELINGHUENTS

GOOD KOL S1AGE

IMAGINATION MOVERS
THE LAURIE BERKNER BAND

A SPECIAL KIDS SET WITH |BEN RUDNICK
KELLER WILLIAMSIAND FRIENDS

DEDICATED
"BLAST”

)




e . N\
Site overlays ENGAGE USERS PRIOR TO THEM REACHING THEIR

DESIRED LANDING PAGE.

They are limited to once per user per lifetime (cookie based), delivering a high impact
impression to each unique user. Choose an ad or video.

720 x 300

|\
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VIDEO UNIT |

720 X 300

DISPLAY AD
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DALE’S OBAMICON IIEINEKE“'

Paste Give A Band
== A Good Name
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Oskar Blues needed to build a database. Paste liked Millions have'Used Paste’Sexclusive Heineken needed a way for Paste’s readers to

the idea of Dale’s Pale Ale drinkers becoming Paste Webicon” techonology to virally show interact with their Give Yourself a Good Name

readers. A match made in (hop)heaven! their support for causes, brands and even a campaign - so Paste invited readers to vote and
presidential candidate. What could Webicon “Give a Band a Good Name".

\ do for your brand? Dream with us!

FOR THE LOVE
OF

COCA-COLA

Coke wanted to show off great new music
from around the world, using the web and
podcasting to do it. Each month, Paste
curated and produced eight podcasts

featuring 44 bands from around the world.

BUDDYHOLLY.ME

Universal Music & Concord Records asked
us to re-skin our Obamicon viral tool to
celebrate the 75th birthday of musical
legend Buddy Holly.
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VIDEO SESSIONS

Paste hosts “Live@Paste” studio sessions with bands to record exclusive

performances that will premiere online along interview footage, tour information
and more.

Sponsorship of the Live @Paste sessions can include:

e Branding in Studio e Companion Units
e :15 Sec Pre-Roll Video e Custom Skin

)
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how cun we help you?
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You may have noticed there are no prices in our advertising
and sponsorship kit. That's because every advertising package on Paste
and Daytrotter is Z00% customized to your budget and goals.
These days, we believe advertising partners deserve the same level of
creativity we devote to our editorial product.

We’re always competitive from a pricing standpoint, but it's
our engagement and ability to customize that sets us apart. Your spend
with Paste and Daytrotter is smart money. Please contact your rep to see
how we can use our assets to help you reach your marketing goals.
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Signs of life in MUSIC, FILM and CULTURE





